
Branding Basics & Messaging
NEW BRANDING

Antonio Family

NEW BRANDING BASICS:

Header:

Palanquin Family

Supportive:
Noto Serif
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Body: Event Specific:Monte Carlo

Download Brand Assets Here

https://unitedwaytucsonaz-my.sharepoint.com/:f:/g/personal/admin_unitedwaytucsonaz_onmicrosoft_com/EgBWrMv6YPNDqB8uP5o5fg4Bxh1Sd6JeWjHqEfz9XpeX9w?e=LRH2SP


Vision Statement: A community where every child receives a high-quality education from birth to 

career, every adult has the opportunity to thrive fi nancially and in the workplace and every older 

person can retire and age with dignity and independence.

Tagline: Uniting for an educated, thriving and equitable community. 

Supporting Language: From birth to career, career to retirement and retirement to end of life, 

United Way supports the well-being and success of every person in Southern Arizona.

MISSION STATEMENT
Building a thriving community by uniting 

people, ideas and resources.

422,302
At United Way of Tucson and Southern Arizona, we believe 

everyone deserves a chance to thrive. By connecting one in three 

people to essential services, we tackle today’s toughest challenges 
with local partners. Our focus on education, fi nancial wellness, 
healthy living, and affordable housing ensures that kids, families, 
and individuals get the support they need. Together, we create 

innovative solutions for a brighter, more prosperous future for 

Southern Arizona.

Brand Statement

PEOPLE SERVED LAST YEAR

Housing Stability & Homelessness

Financial Wellness

Healthy Living

Educational Success

Increase fi nancial wellness resources, 
including workforce development and 

household stability. 

Expand equitable access to high-quality 

educational pathways for children, youth, 

and adults for lifelong success. 

Improve access to physical and mental 

health resources for under served families 

and individuals.  

Increase equitable access to affordable 

housing and supportive services to 

prevent and alleviate homelessness. 

IMPACT AREAS


