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COLOR PALETTE 

Our color palette helps us express the story and personality of 
United Way. For this reason, it’s important to be consistent and 
use only the colors that we’ve chosen as part of our brand.

Primary Colors
Our primary colors are derived from the logo symbol and are 
blue, red and yellow. Each has four shades to provide dimension 
and dynamism. The preferred shade, which is used in the logo, 
is the larger representation.

Secondary and Tertiary Colors 
Our secondary color is green, and our tertiary colors are purple 
and black to round out the palette. Use the secondary and 
tertiary colors in supporting roles in communications, not as
the main or dominant color.

Usage
The primary colors (one, two or all three) should be applied 
across all communications, unless it is in black and white 
context. The tones can be used to apply texture and depth to 
the primary colors, but should not be used as a replacement. 
The secondary and tertiary colors may be used as accents and/
or in data visualization. White is a universal color that can be 
applied alongside the primary, secondary, and tertiary colors
to add visual clarity and contrast. Refer to the Bringing the 
Elements to Life section (pages 61–68) to see color in application. 

R:33 G:41 B:107
#21296B

C:100 M:97 Y:28 K:16
Pantone 3581 C

R:209 G:38 B:38
#D12626

C:12 M:100 Y:100 K:0
Pantone 1795 C

R:0 G:68 B:181
#0044B5

C:93 M:78 Y:0 K:0
Pantone 2728 C

R:253 G:55 B:44
#FD372C

C:0 M:91 Y:88 K:0
Pantone Bright Red C

R:244 G:121 B:37
#F47925

C:0 M:65 Y:98 K:0
Pantone 6018 C

R:21 G:107 B:76
#156B4C

C:88 M:34 Y:80 K:24
Pantone 6160 C

R:255 G:186 B:0
#FFBA00

C:0 M:30 Y:100 K:0
Pantone 7549 C

R:0 G:148 B:100
#009464

C:85 M:18 Y:78 K:3
Pantone 340 C

R:80 G:130 B:240
#5082F0

C:69 M:49 Y:0 K:0
Pantone 2718 C

R:255 G:128 B:108
#FF806C

C:0 M:63 Y:53 K:0
Pantone 170 C

R:167 G:210 B:255
#A7D2FF

C:31 M:9 Y:0 K:0
Pantone 2717 C

R:255 G:215 B:208
#FFD7D0

C:0 M:18 Y:12 K:0
Pantone 698 C

R:255 G:234 B:208
#FFEAD0

C:0 M:8 Y:18 K:0
Pantone 7401 C

R:198 G:247 B:218
#C6F7DA

C:21 M:0 Y:20 K:0
Pantone 2253 C

R:250 G:212 B:47
#FAD42F

C:3 M:14 Y:91 K:0
Pantone 115 C

R:130 G:216 B:164
#82D8A4

C:48 M:0 Y:48 K:0
Pantone 345 C

R:78 G:74 B:166
#4E4AA6

C:82 M:82 Y:0 K:0
Pantone 2103 C

R:108 G:118 B:211
#6C76D3

C:63 M:56 Y:0 K:0
Pantone 2124 C

R:192 G:198 B:252
#C0C6FC

C:22 M:19 Y:0 K:0
Pantone 2120 C

R:142 G:151 B:239
#8E97EF

C:44 M:39 Y:0 K:0
Pantone 7452 C

R:34 G:30 B:31
#221E1F

C:70 M:68 Y:64 K:75
Pantone 419 C

R:100 G:101 B:103
#646567

C:61 M:52 Y:50 K:20
Pantone 4195 C

R:255 G:255 B:255 #FFFFFF C:0 M:0 Y:0 K:0

R:204G:204 B:204
#CCCCCC

C:0 M:0 Y:0 K:20
Pantone 2330 C

R:158 G:158 B:158
#9E9E9E

C:0 M:0 Y:0 K:38
Pantone 4276 C

Primary colors Secondary color Tertiary colors

Body: Event Specific:
Monte Carlo



Vision Statement: A community where every child receives a high-quality education from birth to 
career, every adult has the opportunity to thrive financially and in the workplace and every older 
person can retire and age with dignity and independence.

Tagline: Uniting for an educated, thriving and equitable community. 

Supporting Language: From birth to career, career to retirement and retirement to end of life, 
United Way supports the well-being and success of every person in Southern Arizona.

MISSION STATEMENT Building a thriving community by uniting
people, ideas and resources.

250,000
At United Way of Tucson and Southern Arizona, we believe 
everyone deserves a chance to thrive. By connecting one in three 
people to essential services, we tackle today’s toughest challenges 
with local partners. Our focus on education, financial wellness, 
healthy living, and affordable housing ensures that kids, families, 
and individuals get the support they need. Together, we create 
innovative solutions for a brighter, more prosperous future for 
Southern Arizona.

Brand Statement

PEOPLE SERVED LAST YEAR

Housing Stability & Homelessness

Financial Wellness

Healthy Living

Educational Success
Increase financial wellness resources, 
including workforce development and 

household stability. 

Expand equitable access to high-quality 
educational pathways for children, youth, 

and adults for lifelong success. 

Improve access to physical and mental 
health resources for under served families 

and individuals.  

Increase equitable access to affordable 
housing and supportive services to 

prevent and alleviate homelessness. 

IMPACT AREAS




